
Between the 6th and 8th 
October, Mr. Roberto Vitale 
(Commercial & Business 
Development Manager), Mr. 
Mario Fenech (Manager) and 
Mr. Nader Tawerghi (Sales 
Associate) attended the 2014 
Coldwell Banker Real Estate 
Generation Blue Experience 
held in Hollywood, Los 
Angeles, USA. 
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Coldwell Banker Malta 
makes it to Hollywood 

Incepted in 2011 and aptly described by 
Coldwell Banker itself as ‘more than just 
Coldwell Banker’s annual event’, Generation 
Blue (or Gen Blue) is truly an experience 
that is unparalleled in the global real estate 
industry.  It is the pre-eminent annual global 
gathering, networking and world-class 
learning platform of and for the world’s best 
real estate agents, brokers and managers in 
the industry.

Aside from keynote speeches delivered 
by some of Coldwell Banker’s corporate 
management team including keynote 
addresses by the President & Chief 
Executive Officer, Chief Commercial Officer, 
and Senior Vice President of Marketing, this 

year’s Gen Blue learning tracks spanned 
a wide continuum of themes including 
Technological Innovation, Leadership, 
Excellence in Customer Service Delivery, 
Business Planning and Growth, Attracting 
and Retaining Talent, eMarketing, Company 
Culture, as well as the unveiling of the ‘New 
Coldwell Banker Digital Platform’.  Learning 
tracks were delivered by world-class 
industry speakers and coaches including 
Tom Ferry, Matthew Ferrara, Zan Monroe 
and Jonah Berger amongst others. 

Additionally, awards were also presented to 
Coldwell Banker’s top performers globally.
Naturally, the event also presented an 
excellent opportunity for networking with 

Coldwell Banker associates across the globe 
including agents, brokers and managers 
from Canada, various US states, and a 
number of EU countries.  

During the visit, Coldwell Banker Malta 
was specifically invited to promote both 
the company as well as the country in a 
promotional video recorded at the Universal 
Studios which Coldwell Banker Real Estate 
LLC will be marketing across its digital 
platforms.

This learning and networking experience 
should serve as a sound platform for the 
planned development and growth of 
Coldwell Banker Malta. 

Mr Mario Fenech, Mr Roberto Vitale & Mr Nader Tawerghi at Universal Studios

Mr Mario Fenech promoting Coldwell Banker Malta and the Maltese real estate industry 
in a promotional video recorded at Universal Studios.  Coldwell Banker Real Estate LLC 
will be marketing the video across its digital platforms.
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Birthdays in
November 2014

Bajada Isaac - 2nd
Spagnol Paulette - 3rd

Xuereb Paul - 7th
Sammut Victor -  8th

Buhagiar Claudia - 8th
Zammit John - 10th

Darmanin Mark - 13th
Santner Stephanie - 13th

Abela Kevin - 14th 
Mangion George - 17th

Klindo Dragan - 18th
Wahid Fifi - 22nd

Ambrogio Noel - 23rd
Cini Lisa Marie - 23rd 
Mifsud Joseph - 25th

Leckey Dustin Peter - 26th
Vella Manuel - 26th 

“Great spirits have 
always encountered 
violent opposition from 
mediocre minds” 

Albert Einstein

“The art of leadership 
is saying no, not saying 
yes.  It is very easy to say 
yes” 

Tony Blair

“From crises emerge 
men determined to 
succeed”  
Sheikh Mohammed bin Rashid 

Al Maktoum

 It takes tremendous self 
awareness to accept that 
to excel you must do 
'less', but masterfully.  

Leadership

Motivational Quotes

Recruits in October

Yanika  Falzon  
Shipping and Admin.
Fahrenheit Freight 
Forwarders

Lisa Marie Cini  
Marketing and Comm. 
Executive
Focused Knowledge 

Miguel Falzon 
Spare Parts Division 
Clerk 
Fapi Motors Ltd

Joseph Mifsud  
Spare Parts Sales 
Representative
Fapi Motors Ltd

Habtom Asmelash 
Drar 
Yard Labourer
Fahrenheit Freight 
Forwarders

Clive Portelli 
Drivers/Warehouse 
Labourer
Fruitland Co. Ltd

Clinton Farr
Local/Overseas 
Drivers 
Fahrenheit Freight 
Forwarders

Natalya Galdes 
Front Office 
Administrator
Famalco Group

Badger Karting Event
Tuesday 11th November
19:30 – 22:30
Mini Grand Prix & Finger Food
ORIGINAL PRICE €32.50 discounted to
€15.00 per person 
(i.e. €17.50 is being paid by the Directors)

B O O K   N O W 

Contact Joanne or  the HR Dept. 

by not later

than Friday 7th  November
Payment in full must be effected when placing booking

Event open to Famalco Group staff only

For those not participating in the Mini Grand Prix, come 
join the fun and support your colleagues for only €7.50 
for finger food

Pre-Christmas Get Together

Payment in full must be effected when placing booking,
Event open to Famalco Group staff only

Date: Friday 21st November at 20:00
Place: Lija Athletic Football Club
Price: €15 (worth of drinks) & free finger food 

Contact Joanne or the HR 
Dept. by not later

than Friday 19th  November

B O O K
N O W
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Fahrenheit Freight Forwarders Co. Ltd. was responsible for 
transporting the world’s tallest chocolate sculpture, from soon 
to be, two-time Guinness World Record breaker Mr. Andrew 
Farrugia. 

According to company representative, Chris Mangion, 
Fahrenheit Freight Forwarders Co. Ltd. was hands on throughout 
the transportation of this fragile sculpture locally. In addition, 
Fahrenheit Freight Forwarders Co. Ltd. monitored the container 
until it arrived at its final destination in the U.A.E. (United Arab 
Emirates) through their vast network of worldwide agencies. 

The thirty-two wooden boxes en route to Dubai were 
transported in a temperature controlled container, set at 19°C. 
Boxes were stored at ITS and in order to load them unto the 
trucks, Fahrenheit Freight Forwarders Co. Ltd. personnel had to 
prepare a loading platform in order to eliminate transportation 
problems, particularly stairway issues. 

Mr. Farrugia, a senior lecturer at the Institute of Tourism Studies 
is also a master chocolatier known the world over. He broke the 
record for the world’s longest chocolate structure in 2012, by 
creating a 34 metre long train, showcased in Belgium. 

This time around Mr. Farrugia stated that he “wanted to challenge 
himself to create the largest ever chocolate sculpture.” Just over 
5,400 kilos of chocolate were required for this sculpture, which 
were generously sponsored by Belcolade in Belgium and over 
800 hours of work were contributed towards this project. Once 
all the pieces are assembled together in Dubai, the complete 
structure will be 60 feet high, equivalent to six Maltese storeys. 
Support from family, friends, staff, and Fahrenheit Freight 
Forwarders Co. Ltd. were all significant contributors in making 
this project come to life. 

Mr. Farrugia was very satisfied with Fahrenheit Freight 
Forwarders Co. Ltd. service and was quoted saying that “the 
whole crew did an outstanding job and gave [him] a peace of 
mind that [the chocolate sculpture] will arrive safely and on 
time.”

The Burj Khalifa chocolate model will be exhibited at the Dubai 
International Airport, Arrivals Lounge, Terminal 3 between the 
6th and 15th November 2014. 

World's 
tallest 
chocolate 
structure 
handled by 
FAHRENHEIT

Mr. Andrew Farrugia
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From the diary of a Harlista
An estimated 85,000 bikes and 100,000 
travellers flocked to this usually silent and 
picturesque town which surrounds Lake Faak 
(Faaker See) for the annual European Bike 
Week, in Carinthia, southern part of Austria, 
between the 2nd and 7th September 2014. 

A group of thirteen Malta Chapter members 
attended this 17th edition.

Some of us travelled by plane (due to other 
commitments) but the rest of the group rode 
all the way from Malta. We regrouped on 
Wednesday night at the Choppers Bar for a 
few drinks and watched the live band on the 
main stage. 

The following day we visited The Dealer 
Mile; this is a huge area with dealerships 
from all around Europe selling original H-D 
merchandise. Other stalls included the 
Harley-Davidson arena showing off their 
new 2015 line up, and the official Faaker See 
merchandise. Live bands at the Choppers Bar 
ended this day in style.

The following morning we took the shuttle 
down to Arneitz. This is a trade area where 
you could find anything from 2nd hand bike 
parts to t-shirts, leather clothing, accessories, 
pin badges, patches, and helmets. Other stalls 
included custom paint jobs, pin stripping 

and tattoos getting done on the spot. Other 
makes such as Indian and Victory had their 
own area and also showed off their new and 
customized bikes. That afternoon we visited 
the Harley-Davidson Experience where we 
test drove three different bikes.

Saturday was Parade Day. Thousands of bikes 
took part in this unique Harley style ride that 
started forming at around 10:00am, literary 
stretching miles into the neighbouring towns, 
we started the ride around the lake at around 
noon. One of our Road Captains and myself 
had the privilege of taking part in this parade 
riding two 2015 Road Kings. This was the 
climax of the event for us.

Altogether this was the best bike event 
experience ever: bike shows, good food 
and beer, live entertainment, live shows, 
stalls with different items, H-D original 
merchandise, and bikers from all over the 
world made it an exceptional experience. 
H.O.G. Malta Chapter will be organising next 
year’s trip to this magical event, which will 
surely see more members attending. 

Fakker See 2015, see you there!

Julian Calleja – H.O.G. Malta Chapter Director

GIOIA® Bananas are pleased to announce the 
lucky winners of their latest Disneyland Paris 
competition. Individuals taking part in this 
competition were asked to like our Facebook page 
and send us selfies with the GIOIA® Bananas logo. 

The lucky winner Ms. Noemi Attard from St. Venera, 
won this competition with the help of her three-
year old twins, Rebekkah and Michaela, who gladly 
posed in two GIOIA® Bananas’ boxes for their 
winning picture. The competition came to an end 
on the 30th of September and the winner won an 
all-expenses paid holiday to Disneyland Paris for 
two people.

Growing the best quality bananas requires a lot 
of hard work and expertise.  Each banana plant is 
nurtured and nourished by hand at each stage of 
development. GIOIA® Bananas meet strict selection 
criteria and they go through a complete quality 
check. Only the very best banana is given the 
GIOIA® quality mark, furthermore the GIOIA® label 
is the sign of a premium quality banana.

Fans are encouraged to keep visiting the GIOIA® 
Bananas Facebook page to learn more about our 
upcoming competitions.  

GIOIA® Bananas makes 
dreams come true

image: www.hogeuropegallery.com


