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In this regard, three Fruitland Co. Ltd key 
officials namely, Mr. Hermann Mallia, 
Mr. Jonaphin Spiteri and Mr. Norbert 
Gauci attended the Berlin edition of Fruit 
Logistica 2015.  From 4th to 6th February, 
2,785 exhibitors from 83 countries 
provided information to some 65,000 trade 
visitors from more than 135 countries.

In addition to its undisputed position as a 
business platform, this year's Fruit Logistica 
strengthened its leading role as a platform 
for innovation for the international fresh 
produce trade.   One example is the 
Fruit Logistica Innovation Award (FLIA) 
which has in the ten years of its existence 
established itself as the foremost prize 

for innovation in the industry.  The trade 
visitors at Fruit Logistica in Berlin chose 
the "Aurora Seedless Papaya" produced by 
Aviv Flowers Packing House Ltd. in Israel as 
the winner of the Fruit Logistica Innovation 
Award 2015. 

Along with the remarkable fact that it is 
completely seedless, this unique papaya 
is characterised by its delicate fragrance 
and firm, full-flavoured pulp. The second 
place FLIA winner chosen by trade 
professionals at FRUIT LOGISTICA 2015 is 
the "Lemoncherry" tomato. Developed by 
BelOrta, a growers' co-operative based in 
Belgium, this yellow, sweet-tasting cherry 
vine tomato features a distinctive, lemony 

aroma. Third place honours went to the 
"DIY Fresh Packs" produced by Bakker 
Barendrecht in the Netherlands. These 
products are designed for consumers who 
want to use fresh ingredients to prepare a 
full meal, soup or side dish for four people.

“Fruitland Co. Ltd now anticipates good 
post-exhibition business and overall, 
FRUIT LOGISTICA had made a very good 
impression” says Fruitland Co. Ltd. Director, 
Mr. Hermann Mallia. Exhibitors and 
trade visitors alike praised the excellent 
opportunities to make contact with 
wholesalers, retailers, fruit and vegetable 
growers, importers and exporters.  

Developing new business 
at Fruit Logistica

Keeping

Fruitland Co. Ltd. has started 2015 very ambitiously.  The company is raising its profile through brand awareness in the Maltese fresh fruit and vegetable 
market for its existing portfolio of brands but is also scouting for potential new additions that could complement its already strong offering.  

"Aurora Seedless Papaya" "Lemoncherry"
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Birthdays in
March 2015

Clayton Bezzina - 1st
Milan Vukas - 7th

Christopher Borg - 12th
Ronald Camilleri - 13th

Daniel Preda - 14th
Joseph Camilleri - 14th

Roberto Mifsud Degiorgio - 19th
Norbert Gauci - 25th
Joseph Mifsud - 28th

Recruit in 
February 2015

QUOTES OF THE MONTH
F.E.A.R.
Has two meanings:
Forget Everything And 
Run
OR
Face Everything And Rise
...The choice is yours.

Zig Ziglar

Fear is not real. It is the 
product of thoughts you 
create. Danger is very 
real, but fear is a choice. 

Will Smith

If you think you’re 
too small to make a 
difference...
Try sleeping with a 
mosquito in the room.

Dalai Lama

The world is changed 
by your example not by 
your opinion.

Paulo Coelho

This year’s Famalco Group collective moral responsibility 
awareness goes towards raising funds for The Malta Hospice 
Movement. This NGO helps patients who suffer from cancer, 
motor neuron disease, cardiac and renal diseases. To this aim, 
the HR department together with Famalco Group directors have 
introduced a donation scheme for employees who would like to 
participate.

We can make a difference even by donating €2 which will be  
deducted from the monthly wage and then transferred to an 
account so that at the end of the year the sum will be matched 
by Famalco Group directors and donated to The Malta Hospice 
Movement. 

Should you like to participate in this initiative, please contact our 
HR Department to complete the Donation Form. 

We together 
can make the 
difference

Anthony Bonnici, 
Local Driver

Fruitland Co. Ltd

Once again, GIOIA® Bananas has 
sponsored the Attard Athletics Club 
and Attard Local Council annual 
10K race held on 10th February by 
generously providing fresh bananas 
to all participants. Around 220 
athletes participated in the event 
that started from Attard Parish, 
proceeded to Ta’ Qali and finished 
back at the same starting point. 
The winners were presented with 
trophies from the Club’s President 
and Attard local counsillors. 

GIOIA® Bananas continues to sponsor 
such events as to encourage healthy 
eating and regular physical exercise.  

GIOIA® Bananas sponsors 
the Attard Athletics 
Annual 10K Race

Famalco Group has partnered up with Ultimate Performance, to 
design and develop a programme for performance excellence. 
This approach is being driven by motivation and engagement, 
rather than the more traditional approach to human resources 
management through systems and processes. The aim is to 
converge the needs of the various companies’ customers, those 
of the employees, management and the shareholders into 
common strategic goals.

“We believe that we need to invest in people as much as 
infrastructure in order to gain competitive advantage. This 
approach is innovative and fits with our vision for our group 
of company’s future,” said Hermann Mallia, Director at Famalco 
Group.

Famalco Group undergoing a 
leadership development & employee 
engagement training programme
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From the electric coupe 
ELR to the V6 and 
V8-powered Cadillac 
ATS-V and CTS-V to the 
newest  generation of 
the Escalade, Cadillac is 

presenting its broadest model portfolio 
in years.  Cadillac is embarking upon a 
bold new journey and it is not often that 
a 112-year-old icon with such a legacy 
reinvents itself.  Over the last few months, 
after taking the helm, new president Johan 
de Nysschen has overseen the shifting of 
the corporate leadership function from 
Detroit to New York City, outlining a plan to 
dramatically expand the product portfolio 
and creating a consistent nomenclature 
for the whole car line-up.  The first and 
latest model to follow this path was the 
CT6 flagship which was unveiled during 
The Oscars.  The CT6 is a car that really 
sets the standard in many aspects with 
regards to advanced new lightweight body 
construction technology. It's great to drive, 
very refined and sophisticated.

Cadillac is going global, and so the model 
names have to resonate with customers 
around the world. It is now an entrenched 
phenomenon that luxury car buyers expect 
alphanumeric names to indicate the 

hierarchy of models. Cadillac will use CT2, 
CT3, CT4, etc for the sedans and coupes, 
and XT2, XT3, XT4 etc for the crossovers and 
SUVs, besides Escalade, which will continue 
unchanged. 

The new Cadillac brand campaign 'Dare 
Greatly' is a statement of the brand 
values — it's about attitude, mindset and 
philosophy. It explains what Cadillac is and 
what it stands for - a bold and confident 
American icon with a proud heritage, while 
continuing to innovate, push boundaries 
and not shy away from taking risks. 

The Cadillac design language will be 
undergoing gradual evolution and people 
will notice stunning new designs in future 
models, which remain unmistakably 
Cadillac and reflect its DNA but taking 
it to a new level.  The design team is 
working on an array of projects including 
a convertible, right-hand drive models for 
future products, and also four-cylinder and 
six-cylinder diesels, all planned for the line-
up in 2020, specifically for the European 
market.

In Johan De Nysschen’s words “At Cadillac 
we dare greatly. Because we believe that 
only those who dare, drive the world 

Cadillac Dares Greatly

New Adventures for KTM 

KTM is unleashing an Adventure range 
stronger than ever with the arrival of the 
KTM 1290 SUPER ADVENTURE and KTM 1050 
ADVENTURE to bolster the dynamic and 
newly refined KTM 1190 ADVENTURE and 
1190 ADVENTURE R for 2015.

With over a decade of experience and 
development, the current Adventure range 
deploys some of the most sophisticated 
automotive technology combined with 
KTM’s ‘READY TO RACE’ philosophy to make 
these bikes more dynamic, safer and exciting 
than ever.

The KTM 1290 SUPER ADVENTURE lives up to 
its name by redefining the standard for luxury 
touring on a motorcycle. Boasting features 

including 160hp, 140Nm torque, semi-active 
suspension, cornering lights, cruise control, 
optional hill hold control, KTM powers into 
its new segment with a bike that embodies 
superlative technology in every respect as far 
as its power, comfort and equipment goes 
– but of course with an explicitly dynamic 
touch.

The KTM 1050 ADVENTURE employs neither 
excessive power nor equipment for those 
who demand a travel enduro that delivers 
pure riding enjoyment in comfort over long 
distances but with a chassis that can exploit 
the twisty routes or simply out manoeuvre 
traffic when escaping. With its V-twin 
engine beginning its life from the KTM 1190 
ADVENTURE, the reduction in capacity comes 

without a decrease in fun – matching its 
bigger brother for power and torque up to 
its 95hp. For riders on an A2 licence, the 1050 
can be restricted to meet these requirements.
 
For such a dedicated range of bikes, KTM 
has launched a devoted microsite to these 
machines - www.ktmadventure.com. This 
is where riders can find out further details 
on the line-up, comparing the models to 
work out which Adventure is for them. The 
huge array of PowerParts enhancements 
and personalization for these bikes can be 
explored and riders can also share photos of 
their own adventures to help inspire others.  
Your new KTM Adventure starts at Fapi 
Motors.

Cadillac CT6-V

Cadillac ELR

forward”, and Fapi Motors 
will be on the frontline.  
Until the time comes we 
will dare greatly.
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H.O.G. Malta Chapter 
launches official website
Harley Owners Group Malta Chapter launches its new official website where 
members and enthusiasts can keep in touch with the latest Chapter news, 
events calendar, browse through the picture galleries or even book a test-ride.

The website is equipped with the latest Harley-Davidson layout, artwork and 
functionality and is in line with Harley-Davidson’s requirements. The website 
will be continuously updated and more features will be added in due course. 

Be sure to follow the official H.O.G. Malta Chapter as to keep abreast with the 
latest news and events. www.hogmaltachapter.com

5 a-side Football Tournament 
for a good cause

Wednesday 24th March @ 19:30
Attard Football Ground (behind the Attard Primary School)

Participation fee: €5 per player (donation)
Book Now: Send an email on kcauchi@famalco.net by not 

later than Wednesday 18th March
Those not playing are still welcome as supporters!

UMBERTO CALABRESE
Age: 40

Status: Married with three kids.

I joined Famalco Group a while back as a Cost Control 
Manager.

My first job was an accountant.

My dream job is to be a Managing Director... of my own 
company, aptly named Calabrese Umberto Ltd.

The best part of my job is when I achieve my 
goals and share my professional expertise with 
other colleagues. 

The worst part of my job is being 
stuck in traffic every day.  

If I were to join another Famalco 
company it would be Business 
Development. 

I will never forget the day I graduated from 
university and received my Master’s degree. 

Something that really annoys me is when people 
make excuses and/or are very pessimistic. 

My favourite thing to do is swimming and 
listening to R.E.M./Red Hot Chilli peppers. 

My ultimate 
dream is to 
obtain a DBA/
PHD.  

I am happy  
when I get to 
visit my friends 
and family back 
in Naples. 

My favourite food  is pizza from 
Naples and Parmigiana di 
Melanzane. 

Something that not 
many people know 
about me  is that I was 

a Carabiniere way 
back!

If I could go 
anywhere in 
the world  I would love to go to Australia and 

New Zealand. 

If I could change one thing about life  I would try finding a 
cure for cancer.  

From the Famalco Family…

GET TOGETHER
A fun night out!

Date: Friday 17th April, 2015
Time: 8pm onwards
Venue: Lija Athletic Football Club
Price: Eur 15 (worth of drink coupons)  
              & free finger food

Book Now – Contact Joanne by not later than Tuesday 13th April
Payment in full must be effected when placing booking

U p c o m i n g   E v e n t s


