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FASTPART ITALIA S.R.L

In Touch

Celebrates Its Second Anniversary

Faspart Italia S.R.L specialises in the truck and trailer aftermarket sector.
The mission of the company is to deliver its products in time
according to the clients’ requests and orders. The company
was set up on the 5th May 2014 and in the last two years, it
has managed to reinforce its position and carve out a niche
for itself; one that follows the needs of the sector due to its
predisposition to provide a client-centric service at 360
degrees, which is the mission on which Fastpart Italia based its
business goal.
Under the leadership and vast industry experience of Mr. Toni
Catania, Fastpart Italia today has a young and energetic team
specialising in serving clients who are mainly hauliers, fleet
operators and logistics operators. The warehouse, at the centre
of all operation, is well-supplied and stocked through the
collaboration Fastpart Italia has developed with Euro Part. The
efficient service associated with the company is also due to the
two outlets of Fastpart Italia which are located in Catania and
in Palermo thus assuring deliveries all over Sicily in the shortest
time possible.
On the 5th May 2016, Fastpart Italia celebrated its second
anniversary with a reception hosting over a 100 guests
including the Famalco Group directors. This event took off with
a few introduction drinks at
the Fastpart Italia showroom
followed by a sit-down
reception at the Catania
International Airport hotel.

Faceworks Fills Back
the BIG HOLE

Last May, the Planning Authority granted Faceworks Ltd. the permission
to initiate the rehabilitation project on a quarry site located in an area to
the South East of Siggiewi, known as Ta’ Sgamardi. The area, conjoined
to the West of Wied ix-Xkora and together with other valleys in the area,
is synonymous with long established quarries.
The quarry, which had been previously used for 24 years for Globigerina
Limestone mineral extraction, covers an area of 9,700 square metres and
will be converted and reused for agricultural purposes. The project is
expected to be completed in around six years and
will involve: backfilling the quarry with inert waste
material; soil disposition; and soil conservation.
The construction of various rubble walls along the
quarry site is also part of the project.
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Birthdays
in July

Why My Job is Important?

Reiner Xuereb				4th
Julia Bugeja				7th
Elaine Galea				11th
Moira Mamo				13th
Laura Azzopardi				18th
Nadine Farrugia Genovese		
19th
Carmel Falzon				21th
Stephen Galea				25th
Roberta Mamo				26th
Karl Zerafa				27th
Hermann Mallia			28th
John Xerri				30th
Clayton Galea				31st

Quote of the Month
“ The only person who is
educated is the one who has learned
how to learn and change .”
Carl Rogers

Recruits in June 2016

Kurt Borg

Heavy Plant Operator
Faceworks Ltd.

Felice Agrippino
Local Trailer Driver
Fahrenheit Freight
Forwarders Co. Ltd.

Aaron Camenzuli
Monreal
Cashier/Sales Person
Fruitland Co.Ltd.

Andrew Pace

Insurance & Compliance
Manager
Fahrenheit Freight
Forwarders Co. Ltd.

Andy Stevens

Digital Storytelling Executive
Focused Knowledge Ltd.

Carl Michael Bugeja

Bernard Vella

Operations Assistant
Fahrenheit Freight
Forwarders Co. Ltd.

Health Tip...
If you have an office sedentary job, the majority
of your day is spent bent forward in front of
a computer screen. If you have to look down
in order to look at your screen, your posture is
being compromised and you are straining your
back and neck. The rule of thumb is that your
eyes should be level to the top of your screen- if
it isn’t, consider placing something underneath
to balance the distance; you could use the
opportunity to personalise your desk!
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Stefan Kolgen

Visual Media Executive
Focused Knowledge Ltd

Accounts Clerk
Fapi Motors. Ltd.

The Group’s investment and business diversity means that I
encounter material coming from all the Group’s companies at the
same time on a day-to-day basis. Many would think this makes my
job unpleasant, but it is really what keeps my day interesting. My job
is not more important than anyone else’s within the company, after
all, I am part of a team which logistically fits together like a jigsaw
and my role of the puzzle piece takes care of the legal matters.
As the first reference with regard to legal matters, the job requires
me to assist and advise the Famalco Leadership Council on
important decisions that will greatly affect the company’s business.
Part of my service involves various corporate administration matters
such as attend managerial meetings and keeping the minutes of
the meeting. Whilst being the reference point for legal matters, still
I liaison with third-party lawyers whom the company engages due
to their high specialization.
My job is one which ensures that every decision the group makes
is compliant to the country’s legal obligations so that it provides a
high quality service; I am bound by a code of ethics which I make
sure the company upholds throughout all business transactions.
Ultimately, the process that goes behind a harmonious unison of
such a diversified Group requires thorough business and legal
thought, which is what gives importance to my job. The opportunity
to be able to contribute ideas and advise on issues concerning both
local and international matters is what truly gives me satisfaction at
the end of the day.

Focused Knowledge

is Growing

Focused Knowledge was set up back in 2009 with the intent of
producing and managing VIDA, a monthly lifestyle magazine
which is now in its sixth year of circulation.
Through time, this separate business unit has evolved into Famalco’s
in-house marketing agency, focusing on developing and enriching
our portfolio of home-grown and international brands. Handling
both the marketing and communication aspect of Famalco Group
is no easy feat, but Focused Knowledge manages to do it with flair.
With a new team onboard, the past two months, Focused
Knowledge or as better known for short FKL, has sought to
guarantee that every sector has its own established brand and
is currently working on this implementation. It has recently
renovated a number of company websites in a constant attempt to
ensure that the media representation of each brand is current and
updated. It has individually met up with the leaders of the group’s
various business units to discuss what needs to be done in order for
their sector to continuously strive forward and improve.

MEET THE TEAM
Creative Director - Trudy Kerr
Graphic Designer - Mary Ann Attard
Copy Writer and Content Editors - Anthea Formosa
Visual Media Executive - Andy Stevens
Web Developer & Digital Communication Strategist- Karl Camenzuli
Digital Storytelling Executive - Stefan Kolgen

FKL has also worked to improve the appearance of group’s digital
and printed newsletters together with other content, press
releases and printed media adverts which are later divulged to
Malta’s leading Sunday newspapers. In addition to digital and
printed media, FKL is now evaluating audio visual productions to
give a wider exposure to the various services and product range
that the group offer.
FKL ultimate aim is to uphold the prestigious name which
Famalco Group has strived so hard to achieve, while at the same
time introducing it to new audiences thanks to the various media
platform available today.

LIKE US ON
FACEBOOK

Gioia Bananas
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Inside The Fra Brettel Vineyard

In 2006, Fra Brettel acquired 29.7 tumoli of land in the limits of Rabat with the intention of introducing Viticulture to the
Famalco Group. Nine vine varieties were initially planted within this estate – a fruitful mix between white and red varieties
of different qualities and textures. Today Fra Brettel’s vineyard produces enough to create around 20,000 bottles of wine per
year, in two protected denomination of origin (DOK) ranges. Eight years ago, farmer Joseph Camilleri took charge of the
vineyards, and today took time out to explain to us what he is aiming to achieve.
With regards to different varieties, what wines are being
currently produced?
We have varieties such as Albariño , Graciano, Syrrah,
Vermentino, Mourvedre, Viognier, Moscato Bianco, Negramaro
and Cannonau. In Malta there are a few varieties of the
Cannonau and Negramaro but the Albarino and the Graciano is
harvested and produced exclusively by us.
What effect did the early rains of last year and the dry
winter of this year have on the harvest?
I would not say the consequences are catastrophic but they are
not ideal either. In fact we have invested heavily in water pipes
so that when the pruning season arrives the coming winter, we
would have enough grapes to pick. Usually I start watering the
vines in May and in small amounts but this year I had to water
them heavily starting in March. Despite all this, we are still
expecting a good harvest this year. This is because the fruit has
ripened more than usual. It is the way nature works sometimes.
I just hope it won’t get infected by any disease or poisoned by
insects. At least that way, the vine will thicken.
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Is it true that 30 years is the peak for most of the vines?
This depends very much on the land acquired and how much
you look after the vines . Many say that the maximum limit of a
vine is sixteen years and after that amount of years they need
to be replaced. I know of vineyards that have lasted for 52
years, so this really varies.
Can you tell us more about the special dessert wine ‘Passito’
that is going to be produced?
There is a plan in the pipeline to have our own winery and once
the necessary permits and documents come through, we will
start pressing the grapes for that. That is our ultimate aim.

